Journal of Consumer Studies and 
Home Economics 


VOLUME 19, 1995 


EDITED BY ANN M. REES 


BLACKWELL SCIENCE LTD 


OXFORD LONDON EDINBURGH BOSTON MELBOURNE PARIS 
BERLIN VIENNA 


: 

| 

q 

q 

| 

i 

| 

q 

| 

| 

| 

q 

q 

| 

q 

{ 

— 


© 1995 Blackwell Science Ltd 


Authorization to photocopy items for internal 
or personal use, or the internal or personal use 
of specific clients, is granted by Blackwell 
Science Ltd for libraries and other users 
registered with the Copyright Clearance Center 
(CCC) Transactional Reporting Service, 
provided that the base fee of $11.00 per copy is 
paid directly to the CCC, 222 Rosewood Drive, 
Suite 910, Danvers, MA 01923, U.S.A. This 
consent does not extend to other kinds of 
copying, such as copying for general 
distribution for advertising or promotional 
purposes, for creating new collective works or 
for resale. Special requests should be addressed 
to the Editor. 

0309-3891/95 $11.00 


Published by Blackwell Science Ltd 

Osney Mead, Oxford OX2 OEL, U.K. 

25 John Street, London WCIN 2BL, U.K. 

23 Ainslie Place, Edinburgh EH3 SAJ, U.K. 

238 Main Street, Cambridge, MA 02142, 
U.S.A. 

54 University Street, Carlton, Victoria 3053, 
Australia 


Arnette SA 
1 rue de Lille, 75007 Paris, France 


Blackwell Wissenschaft-Verlag GmbH 
Kurfiirstendamm 57, 10707 Berlin, Germany 


ISSN 0309-3891 


Typeset by DP Photosetting, Aylesbury, Bucks, 
U.K. 

Printed by Whitstable Litho Printers Ltd, 
Whitstable, Kent, U.K. 


il 


% + 


VOLUME 19, NUMBER 1, MARCH 1995 


25 


35 


49 


69 


85 


99 


Contents 


Household expenditure on poultry and seafood in the U.S.A. — a cross-sectional 
analysis 
Rodolfo M. Nayga, Jr 


Public dialogue between butter and margarine in Finland 1923-1992 
Mika Pantzar 


Consumer acceptance of fatty spreads 
Christopher Strugnell 


Exploring factors influencing addictive buying behaviour in the U.S.A. 
Kwanghee Park and Richard Heslin 


Consumer reasons for store ‘walkouts’ and the impact on future store patronage 
Jan M. Hathcote 


Saving behaviours : first wave baby boomers 
Naomi Warner and Sheran Cramer 


Regional characteristics of everyday diet in Switzerland from the Japanese 
viewpoint 
Yuko Akinaga 


A survey of commercial laundry detergents — how effective are they? 
Part III : powders, liquids and hard water 


Bruce A. Cameron and Donna M. Brown 


Book reviews 


| 
iii 


VOLUME 19, NUMBER 2, JUNE 1995 


105 


119 


135 


145 


155 


175 


181 


193 


199 


The response of the UK’s eight largest grocery retail organizations to growing 
environmental concern 
Carolyn Strong 


Food safety knowledge and practices of consumers in the U.S.A. 
Julie A. Albrecht 


The contribution of discretionary salt to total salt intake 
Susan Farrimond, Paul Ainsworth and Brenda Piper 


Evaluative criteria for purchasing leisurewear: Taiwanese and U.S. students in a 
U.S. university 
Chin-Fen Hsiao and Kitty Dickerson 


College students’ attitudes towards credit cards 
Jing J. Xiao, Franziska E. Noring and Joan G. Anderson 


Can consumer interests really be incorporated into new marketing approaches? 
Karl Kollman 


Retention of banana flavour in dehydrated milk 
L. Couderc and D.G. Roberts 


Preference for agar-agar pudding made from Indonesian palm sugar 
Kohji Hori, Miae Jo, Rahma Boedi R.A. Purboyo, Yuko Akinaga and Takuo Okita 


Is it an offence to overcharge? 
David G. Fidler 


| 


| 
= 
= 
Woe 
| 4 
| 
} | 
| 
| 
& 
q 
q | 
4 
| 
iv | 
7 


VOLUME 19, NUMBER 3, SEPTEMBER 1995 


205 High school students’ knowledge of telemarketing fraud tactics in the U.S.A. 
Jill E. Meyers, Teresa A. Mauldin, Joan K. Lewis and Carol B. Meeks 


219 The impact of conditions associated with maternal employment on the diet quality 
of young children 
Julian K. Moe, Rachel K. Johnson and Jane Kolodinsky 


235 Presence of children and household food expenditures at home and away 
from home 
Rodolfo M. Nayga, Jr 


247 Factors affecting low fruit and vegetable consumption in Scotland: a review of 
factors affecting fruit and vegetable consumption 
M. G. Piacentini, T. Kirk, R. C. Prentice and P. Turner 


261 Fruit: comparisons of consumption, attitudes, knowledge and preferences of 
| primary school children in England and Germany 
R. J. Neale, Silke Otte and C. H. Tilston 


277 Consumer acceptance of low-fat and fat-substituted dairy products 
Heather Mcllveen and Gillian Armstrong 


| 289 Spending patterns of lone-parent and two-parent Canadian families 
Deanna L. Sharpe, Mohamed Abdel-Ghany and J. Lew Silver 


| 299 The customer compatibility scale: measuring service customersU perceptions 
of fellow customers 
Charles L. Martin 


q 

| 

q 

q 

q 

Vv 


VOLUME 19, NUMBER 4, DECEMBER 1995 


313 Users versus nonusers of supplements: socioeconomic characteristics 
Margaret Ann Bock, Denis Medeiros, Melchor Ortiz, Carolyn Raab, Marsha Read, 
Howard Schutz, Edward T. Sheehan and Doris Williams 


321 Consumer knowledge and behaviour regarding safety of reusing food packaging 
materials 
M. Susan Brewer, M. Edlefsen and Craig Russon 


331 Consumer satisfaction with shopping experiences and clothing products in the 
children’s wear market 
Pamela S. Norum 


349 Knowledge of iron nutrition by university students in Japan, Korea, Thailand and 
Indonesia 
Kohji Hori, Sumonchat Jaroenkornburi, Rahma Boedi R. A. Purboyo, Sangae Kim, 
Genji Ishibashi, Sumiko Kai and Moonsun Kang 


359 Perceptions of environmental conditions and confusion about action to improve 
the environment 
Walter L. Ellis 

367 Anevolving historical paradigm: from ‘home economics’ to ‘family and consumer 
sciences’ 


Carol Anderson Darling 


381 Differences in the use of bank and retail credit cards in the U.S.A. 
Heesun Noh Choi and Sharon A. DeVaney 


393 Index to Volume 19 


vi q 


